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ISSUE
In order to prepare the Wilshire/Western Metro Red Line station for opening day on July
13th, MTAstaffhave designed and are implementing a series of passenger and
pedestrian improvements. These include minor site redesign to improve the safety of bus
and rail passenger movementsand efficiency of bus layover operations, as well as station
entrance signage, lighting, and provision for near-term joint development.
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BACKGROUND
Following Board approval of the Metro Red Line Segment 2A Bus/Rail Interface Plan in
February. of this year, a task force was formedto assure that passenger transfers at the
Wilshire/Western station were safe and convenient, and that adopted route modifications
to bus lines entering the Wilshire/Western station could be efficiently and safely
operated. After a series of collaborative meetings amongseveral MTAdepartments, it
was agreed that the existing bus layover area promoted excessive pedestrian/passenger
conflicts with buses entering the facility. In addition, it was determined that station
entrance lighting as well as signage to assist bus and rail patrons with directional
information, points of interest, and service information required improvement.
Staff has since redesigned the bus layover to effectively mitigate pedestrian/passenger
conflicts. Bus ingress and parking has been movedapproximately 60 feet further north
of the station entrance, thereby improving passenger safety and providing an area for
near-term joint development options. Since these modifications were not part of the
construction budget, they are being funded with approximately $92,000 from Planning
and Programming’s FY 96 Joint Development budget. Minor modifications to improve
passenger signage and station entrance lighting have also been included as part of the
Metro Red Line Segment 2A Marketing Plan.
Over the next few months, the MTAwill embark on a campaign to promote public
awareness, foster public support, and develop a positive perception and image of the
MTAand Metro Red Line. Promotional events proposed for the Wilshire/Western
station include a mid-June concert to highlight passenger and pedestrian safety, security,
and Metro bus and rail service information. Public tours of the Red Line are also

planned. The objective of the campaignis to inform the public that the Red Line
extension will be opening shortly and to attract ridership and promote general public
awareness of the Metro transit system.
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