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Express Train Update
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New Initiatives
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Bike Cars: Just
introduced 10 new bike
cars into regular service in
time for CicLAvia

Quiet Car: Working to
implement Quiet Car by
end of the month.



Second and Third Tier Markets – Destination Based

Del Mar Trains

•First time for Metrolink to serve San Diego county

•2,416 passenger trips on Saturdays and Sundays
this summer

LA County Fair

•1,624 passenger trips (first weekend)

•Nearly a 50% increase from last year overall

Weekend Pass

•On average a 20% increase in ridership and
revenue from last year.

•Still continues to drive increases in weekend
ridership

•36,727 Weekend Passes sold since July 1, 2011
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Metrolink’s annual Board workshop at the end of July

Take-away was the need to coordinate the customer’s experience across
the region.

•Schedules with other transit providers

•Stations

•Ticketing

•Customer service

•Solutions:

•Meeting of CEOs to coordinate connectivity

•Metrolink created a Field service Rep to coordinate stations

Focus on connectivity
Take-a-way from Board Workshop



Questions?
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